
 

Twitter aims to provide greater transparency leading up to the European elections on our own efforts around 
election integrity and security, including how we are working with our partners, governments, industry peers, civil 
society, and researchers.  
 
In each month preceding the European Parliament election, Twitter will provide a report outlining our efforts in 
that month. Not every report will focus on the same measures, but collectively they will provide a comprehensive 
view of our approach to the commitments we have made to ensuring the integrity of our services and enhancing 
access to healthy democratic discourse around the EU elections.  
 
This report will elucidate upon our work throughout February 2019 and provide insights into upcoming progress 
in the coming months.  
 

Previous Twitter reports 
● Twitter Progress Report  
● January 2019 update 

 

Developments in February   

● Expanding political campaigning ads policy across all member states: we have expanded our ads 
policy for the European Parliament elections meaning more transparency for users and stricter 
guidelines for advertisers.  

● Expansion of the Ads Transparency Center: a repository of political campaign ads for the European 
parliamentary elections taken out by certified advertisers is now viewable on our global Ads 
Transparency Center and will show details such as billing information, ad spend, and impressions data 
per Tweet.  

● Improved reporting for exposed personal information: we have significantly improved the way users 
can report the exposure of personal information on Twitter, to ensure that quicker and more accurate 
actions are taken.  

● Establishing a cross-functional European elections team: we have formed a high-level internal 
elections group to proactively monitor regional trends throughout Europe, support partner escalations 
and identify potential threats from malicious actors. 

● EU Partner engagement: updates on our outreach and engagement with EU stakeholders and 
Member States.  

● Working together for a safer internet: an overview of our support for #SaferInternetDay, reinforcing our 
work on safety and health on the platform and across the EU.  

 

http://ec.europa.eu/information_society/newsroom/image/document/2019-5/twitter_progress_report_on_code_of_practice_on_disinformation_CF162219-992A-B56C-06126A9E7612E13D_56993.pdf
https://ec.europa.eu/newsroom/dae/document.cfm?doc_id=57593


 

Scrutiny of ad placements  
Expanding political campaigning ads policy across all EU member states: 
 
In February, we expanded our political campaigning ads policy to cover all Member States of the European 
Union, this will provide the general public with an additional layer of insight into who is running a political 
campaign ad on Twitter meaning more transparency for the people who use Twitter, and stricter guidelines for 
advertisers. The policy will apply specifically to political campaigning for the European Parliament election, 
however we will expand this policy to country-level elections in the future as our teams continue to develop their 
operational and tooling support.  
 
Political campaigning ads refer to ads purchased by a European or national political party, ads purchased by a 
candidate registered with their corresponding national electoral authority, or ads that advocate for or against a 
clearly identified candidate or party for European elections. Political content includes political campaigning and 
issue advocacy advertising, and the restrictions that will apply are that political campaigning advertisers must 
comply with applicable laws regarding disclosure and content requirements, eligibility restrictions, spending 
limits, reporting requirements, and blackout dates for the countries where they advertise and that political 
campaigning advertisers can only use currencies from EU member countries where political campaigning is 
permitted. 
 
We are also improving transparency around who is advertising European political campaign content on Twitter 
by including a visual label and disclaimer information on promoted content from certified accounts. This will 
allow users to easily identify political campaign ads and to know who paid for them.  
 
Enforcement of the policy will begin the week commencing March 11 in the European Union, after which only 
certified advertisers will be allowed to run political campaigning ads on Twitter.  

 

 

https://business.twitter.com/en/help/ads-policies/restricted-content-policies/political-content/eu-political-content.html


 
EU Political Advertiser Certification:  
 
As part of Twitter’s Political Content Policy and our overall commitment to transparency, we require that 
advertisers promoting political campaigning content for the European Parliament election go through a strict 
certification process. In order to become certified, applications must be submitted through the Ads Help Form, 
as illustrated below: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Different information is required based on geography, and the country in which users wish to advertise. In the 
case of organisations or candidates registered with their corresponding national electoral authority, they will need 
to provide registration proof as submitted to their corresponding national electoral authority, for organizations not 
registered with a national electoral authority an EU VAT or EU Company identification number will be necessary, 
and for individuals an EU government-issued photo ID will be required. Once proof of identity is verified, and 
advertisers meet our eligibility requirements, a letter with an access code will be posted to their address to confirm 
they are located within the EU. This will ensure that only EU-based individuals can advertise political campaign 
content. 
 

 

https://business.twitter.com/en/help/ads-policies/restricted-content-policies/political-content/global-political-content.html
https://ads.twitter.com/en/help


Transparency of advertising 
Expansion of the Ads Transparency Center to the European Union 
 
Building on this, we also expanded the Ads 
Transparency Center (ATC) in February to 
cover political ads in the European Union. 
This means that political campaign ads taken 
out under the new policy will be viewable in 
our ATC starting 11 March. Here you will be 
able to view online campaign details such as 
billing information, ad spend, and 
impressions data per Tweet.  
 
Additionally, we will be showing 
demographic targeting data for the ads 
being served, and we will provide more 
details as ad campaigns are added to the 
database.  
 
The ads will exist indefinitely within the ATC, and everyone around the world will have access to the it. No login 
or Twitter account will be required, making it very simple for people to have clear insight and details on who is 
advertising on Twitter. 

Displaying and archiving political campaign ads in the Ads Transparency Centre will provide vital transparency 
around political advertising for the upcoming European Parliament election. 

 

https://ads.twitter.com/transparency
https://ads.twitter.com/transparency


Integrity of Services 
Improved reporting for exposed personal information: 
We have significantly improved the way users can report the exposure of personal information on Twitter, to 
ensure quicker and more accurate actions are taken. This will help strengthen our approach to providing greater  
support for candidates through their campaigns around the EU elections.  

 
Establishing a cross-functional European elections team  
 
We have formed a high-level internal elections group to lead our electoral integrity work in the region from now 
until polling day. Using our proprietary-built internal tools, the team will proactively protect the integrity of 
regional trends, support partner escalations, and identify potential threats from malicious actors.  
 
Cross-functional by design, the team consists of several of the company’s top trust and safety experts, as well 
as members of our site integrity, legal, engineering, data science investigations, and our public policy teams in 
Europe. This blend of perspectives, expertise and backgrounds is absolutely critical.  
 
It also mirrors the model we put in place for the internal teams who directed our proactive efforts during recent 
EU elections in Estonia, Sweden, Latvia, and Germany. As we move forward, we will continue with this model of 
bringing in additional expertise and personnel who can augment our approach, growing the experience level 
from one critical election to the next. 
 
Working with EU Member States 
 
We continue to ramp up our engagement at both the EU and Member State level with national election 
authorities and organisations.  
 

● EU: outreach and trainings are underway with all EU political parties in Brussels, highlighting safety and 
security best practices and Twitter partner support.  

 

https://twitter.com/TwitterSafety/status/1103763278071808000?s=20


 
● Member States: Outreach at a national level is underway in Member States throughout the EU, 

including Ireland, Denmark, Sweden, Finland, Spain, France, Estonia, and Germany. We will continue 
outreach and engagement throughout the Member States over the coming weeks. In Germany for 
example, we have joined the "integrity and security initiative" hosted by the national cyber security 
authority, the Federal Office for Information Security (Bundesamt für Informationssicherheit) and 
attended their first meeting. This initiative aims to protect the integrity of elections and to tackle 
information operations by creating a better and more comprehensive understanding of interference into 
elections through knowledge sharing between participating stakeholders.  

 
We will continue to update this space with ongoing activities. 
 

Expanding digital literacy and empowering Consumers 
Working together for a safer internet in the EU 
 
In February, and as part of our ongoing commitment to the safety of Twitter and to improving the health of the 
public conversation, we joined our safety partners across the EU and the world to mark #SaferInternetDay2019 
and to encourage conversations around a better internet.  
 
The theme this year for Safer Internet Day was – ‘Together for a better internet’ – which reflects a set of beliefs 
we share: that the internet can always be better, that it remains a force for good, and that it’s all of our jobs to 
make it safe and healthy. 
 
To encourage conversations around a better internet, Twitter launched specific #SaferInternetDay emojis and 
hashtags (below). Twitter also hosted a number of events in local offices as well as supported events being 
hosted by many of our safety partners.  

 
 

 

https://about.twitter.com/en_us/safety/safety-partners.html
https://twitter.com/search?q=%23SaferInternetDay&src=typed_query


The safety of Twitter has been our highest priority for over two years. In the last year, we have made more than 
70 policy, product, and process updates to build a healthier Twitter. We also took a number of steps to help 
people see high-quality information, strengthening our sign-up processes, account verification and the ways our 
data can be accessed. Some of these changes included: 

 
1. Tackling issues of behaviors that detract from the public conversation on Twitter and introducing new 

signals, which has led to fewer abuse reports. 
2. Introducing new policies to address fake accounts, attributed activity and the distribution of hacked 

material. 
3. Gathering public feedback as we developed new policies. 
4. Expanding our team and focusing more resources on our health work, including the acquisition of 

Smyte. 
5. Rolling out new notices so it’s easier to see when a Tweet was removed for breaking our rules. 

 
 
Making Twitter safer is a job that’s never complete. Nor is it a job we can do alone. On Safer Internet Day, we 
support our global network of safety partners by amplifying their campaigns, awarding Ads for Good grants, and 
hosting them in our offices for frank and robust conversations. To serve that conversation on the platform, we’ve 
launched a special emoji for the hashtags #SaferInternetDay and #SID2019, available in twelve languages to 
encourage conversations around a safer internet. 
 
As we look to 2019, we know that there’s a lot of work to do. While we’ve made progress and learned a lot, the 
job isn’t done. We are committed to improving the quality of information you see on Twitter, and to ensuring that 
content does not lead to offline harm. We will continue to make it more difficult for bad actors to create spammy 
or fake accounts that manipulate our platform. And we want to do all of this as transparently as possible. We 
won’t stop working to build a healthier Twitter, so people feel safe and are able to find high-quality information 
on our service. 

 
 
 
 
 
 
 
 
 
 
 

 

https://blog.twitter.com/en_us/topics/product/2018/Serving_Healthy_Conversation.html
https://blog.twitter.com/official/en_us/topics/company/2018/an-update-on-our-elections-integrity-work.html
https://blog.twitter.com/official/en_us/topics/company/2018/Creating-new-policies-together.html
https://blog.twitter.com/en_us/topics/company/2018/CommitmentToHealth.html
https://blog.twitter.com/en_us/topics/company/2018/CommitmentToHealth.html
https://blog.twitter.com/official/en_us/topics/product/2018/more-clarity-on-reported-tweets-and-enforcement.html
https://about.twitter.com/en_us/safety/safety-partners.html

